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People don’t buy products , they buy feelings.

And few emotions are as powerful in marketing as nostalgia. From the charm of the 

‘50s to the boldness of the ‘60s, nostalgia has long been used to forge emotional 

connections between brands and audiences. Today, it’s Gen Z leading the cultural 

charge with a deep love for Y2K aesthetics, retro tech, and 90s sitcoms.



Insights

A hand holding a red cell phone

Description automatically generated

A person holding a camera

Description automatically generated

A person looking at a record

Description automatically generated

https://www.domusweb.it/en/news/gallery/2023/03/07/six-obsolete-y2k-technologies-that-gen-z-is-making-hip-again.html
https://www.adorama.com/alc/retro-digital-cameras-gen-z/
https://fortune.com/2024/07/05/concerts-lps-cds-print-gen-zs-enthusiasm-all-things-touchable-resurrecting-analog-economy-costing-parents-retail-entertainment-personal-finance/


Insights

Hyundai’s IONIQ lineup taps directly into this sentiment. With a design philosophy 

rooted in retro-futurism, and intended to merge the analog with the digital, as a 

tribute to Hyundai’s journey. On multiple occasions, the brand has proudly 

highlighted this connection, celebrating the harmony between its past and its bold 

EV future.
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https://www.woodhouseplacehyundai.com/retro-active-adventurous-the-2024-hyundai-ioniq-5/
https://www.hyundai.com/worldwide/en/brand-journal/lifestyle/pixel-by-pixel
https://www.hyundaimotorgroup.com/story/CONT0000000000041853
https://www.hyundai.com/worldwide/en/brand-journal/ioniq/ioniq-design


Rationale
Gen Z’s love for retro  goes deeper than aesthetics, it’s about 

reconnecting with what feels real. In a world of constant scrolls, 

they crave the tangible: vinyl, old cameras, walkmans, and retro 

tech that reminds them of simpler, more soulful times.

Hyundai already lives this philosophy. The IONIQ lineup fuses retro 

design with futuristic tech , a perfect blend of analog charm and 

electric innovation.

What if we pushed it even further?

What if IONIQ became more than a car and turned into the spot 

to be at Sole SXB and beyond.

Introducing



IONIQ

5.6.9
Our concept comes with an irresistible pull.

A number that feels mysterious, catchy, and easy to remember. It sparks curiosity and naturally positions itself as a 

cultural statement. But it’s more than a clever name. It subtly introduces the IONIQ 9, the first SUV in the lineup, as 

well as reflecting Hyundai’s unique naming philosophy: the numbers don’t follow each other, they complement 

each other. 5, 6, and 9 aren’t about generations, but about lifestyles. Each model stands on its own, completing a 

lineup built on identity, not hierarchy..



Fun.

The arcade is the perfect playground for 

IONIQ 5.6.9.

It captures the essence of retro-futurism, 

where neon lights, analog machines, and 

nostalgic games collide in an irresistibly 

cool setting. It taps into something simple 

yet powerful: fun. 



Shareable.

The vibrant neon lights and retro color 

palette create a highly Instagramable

setting that begs to be shared. It’s the 

kind of aesthetic that fuels user-generated 

content: bold, nostalgic, and perfectly on 

trend.



Active.

IONIQ 5.6.9 will keep the energy high with a mix of retro-style games:  from racing to claw 

machines and mini singing booths. Each activity is designed to spark nostalgia, encourage 

play, and keep people coming back for more.



Retro Branded Giveaways

Visitors won’t leave empty-handed; they’ll walk away with on-trend giveaways. Washed-effect T-

shirts with neon lettering, retro sunglasses, and caps branded with IONIQ and 5.6.9 won’t just be 

souvenirs,  they’ll become wearable ambassadors seen across Dubai and beyond.



Retro Branded Giveaways



Thank you.
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